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Enhancing Consumer 
Engagement through the 
ENERGY STAR Home 
Upgrade Program
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Our Mission
Pearl Certification makes our global community a better place by 

giving homeowners tools to improve the health, comfort, 
efficiency, resilience, and value of their homes.



Seller 
converts 
value to 
equity

Buyer 
recognizes 

value of 
countertops 

and pays more 

✓Home BUYER “sees” high-performing 
features in Pearl’s Certification Report 
and marketing materials.

✓Home SELLER captures the value of 
the investment in the sale price. 

✓DEMAND for High-Performing 
Homes drives more improvements, 
completing the cycle.

Home 
Improvement

Home 
Purchase

Home 
Sale

The Home Value Cycle
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Homeowner Engagement

Post-Initial Purchase

Pre-Initial Purchase
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Homeowner Engagement

Awareness: Benefits of a high-performing home

Consideration - products like ENERGY STAR, services like 
home audits

Purchase - importance of quality contractors, access to 
rebates

Retention - importance of maintenance and documentation, 
next steps on their journey including purchasing more 
ENERGY STAR and WaterSense products

Advocacy - during time of sale and refinance, celebrate 
ENERGY STAR products and labels

Messaging High-Performing Homes:
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Awareness, Consideration, Purchase: ENERGY STAR Products and Labels



Advocacy: Appraisers
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Capturing the Value of ENERGY STAR Products

1. 3600 ENERGY STAR Dishwasher Systems recorded.

2. 2826 ENERGY STAR Washing Machine Systems recorded.

3. 1082 ENERGY STAR Clothes Dryer Systems recorded.

4. 6562 ENERGY STAR Cooling Systems recorded.

5. 5856 ENERGY STAR Heating Systems recorded.

6. 3986 ENERGY STAR Heat Pump Systems recorded.

7. 59 ENERGY STAR Certified Homes recorded.

8. 539 Pearl-Sponsored HPwES Homes recorded.

9. 4976 NON-Pearl-Sponsored HPwES Homes recorded.

Advocacy: Real EstateRetention
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Advocacy: Appraisers
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Capturing the Value of ENERGY STAR Products

1. 3600 ENERGY STAR Dishwasher Systems recorded.

2. 2826 ENERGY STAR Washing Machine Systems recorded.

3. 1082 ENERGY STAR Clothes Dryer Systems recorded.
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6. 3986 ENERGY STAR Heat Pump Systems recorded.

7. 59 ENERGY STAR Certified Homes recorded.

8. 539 Pearl-Sponsored HPwES Homes recorded.

9. 4976 NON-Pearl-Sponsored HPwES Homes recorded.

Retention
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ENERGY STAR Home Upgrade

https://pearlcertification.com/energy-star-home-upgrade
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Education: Blog Series to Launch in October, 2023

Quality Installation Series:
Systems, appliances, and fixtures and 
their benefits.

Banner of “electrification” and 
validates benefits with ESHU.

Driven by keyword search volume 
(indicator of homeowner curiosity)

Distributed on blog, monthly 
homeowner newsletter (20k+ 
recipients), and organic/paid social 
campaigns
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Education: Blog Series to Launch in October, 2023

Quality Installation Series:
Systems, appliances, and fixtures and 
their benefits.

Banner of “electrification” and 
validates benefits with ESHU.

Driven by keyword search volume 
(indicator of homeowner curiosity)

Distributed on blog, monthly 
homeowner newsletter (20k+ 
recipients), and organic/paid social 
campaigns

❏ Free tools - DOE Home 
Improvement Expert Checklists

❏ Customized Home Investment 
Plans (HIPs)  including ESHU 
recommendations

❏ Rebates Finder helps 
homeowners purchase 
upgrades
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Education: Blog Series to Launch in October, 2023

❏ Retain documentation in Green Door
❏ Maintenance reminders
❏ Store docs for:

❏ 25C and 25D
❏ Eventual refi or sale

❏ Take next steps

Quality Installation Series:
Systems, appliances, and fixtures and 
their benefits.

Banner of “electrification” and 
validates benefits with ESHU.

Driven by keyword search volume 
(indicator of homeowner curiosity)

Distributed on blog, monthly 
homeowner newsletter (20k+ 
recipients), and organic/paid social 
campaigns

❏ Free tools - DOE Home 
Improvement Expert Checklists

❏ Customized Home Investment 
Plans (HIPs)  including ESHU 
recommendations

❏ Rebates Finder helps 
homeowners purchase 
upgrades



Seller 
converts 
value to 
equity

Buyer 
recognizes 

value of 
energy 

efficiency and 
pays more 

Home 
Improvement

Home 
Purchase

Home 
Sale

The High-Performing Home Value Cycle
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B2B2C Campaign Efforts in 2024

As trusted source 
of information for 
their clients, help 
them message 
the ESHU 
program

Incorporate ESHU 
messaging in their 
consumer outreach

Ensure appraisers 
consider the energy 
savings for Subject 
Properties 

How to convert X% 
savings into 
contributory value

AppraisersOEMs, Contractors, 
ProgramsAgents

Casey Murphy
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We look forward to transforming the 
market…. together!


