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MISSION

Accelerate energy efficiency in homes, buildings and industry 

in the Northeast – Mid-Atlantic region.

VISION

The region wholly embraces energy efficiency policies and 

solutions as a cornerstone of a sustainable energy policy, a 

vibrant economy, and a healthy environment for people to 

live and work in.

APPROACH

NEEP brings key stakeholders together with expertise and 

leveraged resources to innovate and apply best practices 

across the region.

Serving the Northeast & Mid-Atlantic states since 1996

ABOUT NEEP
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CONSUMER ELECTRONICS: A MAJOR AND 

GROWING AREA OF HOME ELECTRIC USE 
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Other CE Devices

Mobile Computing Devices

Computer Speakers

Computer Monitors

Network Equipment

Personal Computers - All

Home Audio

Video Game Consoles

Set-Top Boxes - All

Televisions

2013 US Residential CE Electricity Consumption by Category      
169 TWh - 3.8 Billion Devices

Energy Consumption of Consumer Electronics in U.S. Homes 2013: Final Report to 

the Consumer Electronics Association – June 2014, Bryan Urban, Victoria Shmakova, 

Brian Lim, Kurt Roth, Fraunhofer USA Center for Sustainable Energy Systems



1. Many Devices with Small Incremental Savings

2. Rapid Product Introduction  

3. Sophisticated Consumer Shopping Habits

THREE KEY CHALLENGES TO 

DRIVE INCREASED ENERGY EFFICIENCY 



CONSUMERS USE MULTIPLE CHANNELS TO 

IDENTIFY, SELECT AND PURCHASE 

CONSUMER ELECTRONICS 



CONSUMER ELECTONICS 

SHOPPERS LOOK FOR:

#1 Quality

#2 Features

#3 Size

#4 Price

#5 Efficiency 
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NEXT GENERATION PROGRAM FEATURES TO MEET 

THE CONSUMER ELECTRONICS CHALLENGE 

• SHOPPING:  Provide a dynamic, real time marketplace of 

efficiency options available through multiple channels

• EXPLORING: Give consumers the information they need 

to compare and find efficient product options that meet 

their needs

• SELECTING: Use closed loop marketing and targeted 

incentives to drive and reward energy efficiency

• PURCHASING: Make it easy for shoppers to locate and 

purchase products with instant rewards 

• SUPPORTING: Follow-up to assess satisfaction and 

suggest other efficient products 

• DOCUMENTING:  Use data analytics to document real 

time market baselines 





SHOPPING: PROVIDE A DYNAMIC, VIRTUAL MARKET PLACE



EXPLORING: PROVIDE THE INFO SHOPPERS WANT



EXPLORING: MAKE PRODUCT FEATURES EASY TO REVIEW



EXLPORING: ESTIMATE THE TOTAL COST 

TO  PURCHASE & OPERATE



EXPLORING: LET THEM KNOW WHAT OTHERS ARE SAYING



EXPLORING: EDUCATE SHOPPERS TO 

MAKE GREEN CHOICES



SELECTING: 

OFFER AN 

INSTANT 

REWARD: 

CASH 

OR 

POINTS



SELECTING: USE CLOSED-LOOP MARKETING TO KEEP 

EFFICIENT PRODUCT OPTIONS ON TOP



PURCHASING: HELP SHOPPERS FIND A DEAL



PURCHASING: MAKE IT EASY TO FIND 



SUPPORTING:

GET YOUR 

CUSTOMERS’ 

FEEDBACK 

AND 

OFFER THEM 

MORE 

EFFICIENCY 

OPTIONS



DOCUMENTING: GET THE INFORMATION YOU 

NEED FOR PROGRAM EVALUATION



DOCUMENTING: GET THE REAL-TIME BASELINE
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THANK YOU

SUE COAKLEY, Executive Director 

scoakley@neep.org

781-860-9177, ext. 112

NORTHEAST ENERGY EFFICIENCY 

PARTNERSHIPS

91 Hartwell Ave., Lexington, MA 02421 

www.neep.org

mailto:SCOAKLEY@neep.org

