Cool Change National PR Plan At-A-Glance

Contact:

Wendy Reed, US EPA, reed.wendy@epa.gov / 202-343-9122

Products in media outreach: 

Qualified central A/C, heat pumps, programmable thermostats, and ceiling fans, with room a/c included in the cooling tips media sheet

Key media (and marketing) fulfillment pieces: 

Consumer Guide to Energy-Efficient Cooling and Heating.  Sending all media/consumers to energystar.gov/hvacguide and ENERGY STAR Hotline (1-888-STAR-YES). Media kit also includes: “Ten Tips to Keep Cool,” “Tips for Selecting a Cooling Contractor,” and “Beat the Heat with ENERGY STAR” (a backgrounder) 

National PR Plan Tactics:

1. EPA press release: Launching the educational campaign Memorial Day weekend 

2. National and local broadcast outreach: Releasing b-roll footage to TV stations nationwide. Pitching interviews with EPA to select local broadcast outlets.  Where possible, we will incorporate information on local events, rebates, special offers, etc.

3. National Radio News Release: Home improvement angle emphasizing the energy savings of ENERGY STAR qualified cooling products and the benefits of proper sizing and installation of your cooling equipment 

4. “Beat the Heat” story for print media: Pitching on hot days in each target market using the Top 10 List, which describes ways to stay cool and comfortable this summer while also helping to protect the environment.  Where able and appropriate, the pitch will incorporate local information on rebates, events, etc. 

5. Proactive cooling (and heating) outreach to print media: Proactively approaching Home Section writers at newspapers in a different set of target markets before hot weather sets in to get in-depth coverage on one’s home cooling (and heating) system, how you can save energy, etc. Where able and appropriate, the pitch will incorporate local information on rebates, events, etc. EPA’s Jill Abelson is overseeing this PR initiative.  Abelson.jill@epa.gov / 202-343-9485

6. Internet stories: Pitch Web editors for editorial content and links to energystar.gov and HVAC guide.  Targets: CNN.com, Do It Yourself Network (diynet.com), HGTV.com, HomeOwnerNet.com, Ivillage.com, SmartMoney.com, and more. 
7. Syndicated writer outreach: Trying for one-article, multi-placement hits (have had success 2 years running with SmartMoney.com and others).

8. Trade and consumer publications outreach
