2003 ENERGY STAR® MARKETING LANGUAGE

Use the following sample messages to develop marketing materials promoting ENERGY STAR. Feel free to integrate complete sample copy and tailor with your contact information and promotional messages.
Describing ENERGY STAR:
· 
· 
· Products that earn the ENERGY STAR prevent greenhouse gas emissions [or protect the environment] by meeting strict energy efficiency guidelines set by the US Environmental Protection Agency (EPA) and the US Department of Energy (DOE).  

· ENERGY STAR gives people the power to make smart choices that protect the environment while saving energy and money.

· When you choose [product name] that has earned the ENERGY STAR, you can trust that it meets strict energy efficiency guidelines set by the US Environmental Protection Agency (EPA) and the Department of Energy (DOE).  

· Choose [an] ENERGY STAR [qualified] [product name] to make a difference for the environment while also saving you energy and money.
· ENERGY STAR is a government program (public/private partnership) that gives people the power to protect the environment in a cost effective way and without sacrificing quality or product features. 

Educating Consumers about ENERGY STAR Labeled Products:

· Look for the ENERGY STAR in over 35 categories, including appliances, home electronics, heating and cooling equipment, home office equipment and lighting.
· Each of us has a responsibility to protect the environment. Changing to ENERGY STAR is one easy way we can all do our part.

· 
· By choosing products for our home that have earned the ENERGY STAR label, we can reduce our energy use. The less energy we use, the less energy we generate, which in turn reduces greenhouse gas emissions and improves the quality of our air. 

· To date, American consumers have purchased more than 1 billion ENERGY STAR qualified products.

General ENERGY STAR Facts and Copy:

· The average home is responsible for more air pollution than the average car.  

· Last year alone, the change made by Americans who chose ENERGY STAR saved enough energy at peak time to power fifteen million homes and reduce greenhouse gas emissions equivalent to those of fourteen million cars. 
· 
· The average household spends $1,400 each year on their energy bills.  By choosing ENERGY STAR qualified products, you can cut this by 30%, saving about $400 each year.

· For every product that you buy that runs on electricity, there are two price tags: the price you pay at the time of purchase and the price you pay on your energy bills to operate the product over time.  An ENERGY STAR qualified [product] may cost you more upfront, but in the long run, it is a great investment for you and the environment. 

Appliances Facts and Copy:
· When just one in ten homes uses ENERGY STAR qualified appliances, the change to our atmosphere will be like planting 1.7 million new acres of trees, every year.
·  
· [Product name] that have earned the ENERGY STAR label meet strict energy efficiency criteria without sacrificing performance. They're made to fit the style of your home with state-of-the-art designs and premium features.

· ENERGY STAR qualified clothes washers use about 50 percent less water and up to 70 percent less energy than conventional models, for annual household savings of up to $100.

· An ENERGY STAR qualified refrigerator requires about half as much energy as a 10-year-old model does.

Home Electronics Facts and Copy: 
· The average home has roughly 2 TVs, a VCR, a DVD player and 3 telephones.  If all of these items were replaced with new ENERGY STAR models, it would save over 200 billion lbs of CO2, the equivalent to removing over 1.5 million cars from the road.

· In the average home, 75% of all electricity used to power home electronics is consumed while the products are turned off.  ENERGY STAR qualified home electronic products in the off position use up to 50% less energy than conventional equipment.

· In the U.S., the electricity consumed by home electronics while they are off equals the annual output of 12 power plants.

· Each year, Americans spend more money to power home audio when turned off than when actually in use. ENERGY STAR qualified home electronic products in the off position use up to 50% less energy than conventional equipment.

· An ENERGY STAR qualified TV and VCR can cut the average household's carbon dioxide emissions by 90 pounds per year.

· Each year, Americans spend more money to power and DVD players when turned off than when actually in use. ENERGY STAR qualified home electronic products in the off position use up to 50% less energy than conventional equipment.

· If all cordless phones, answering machines and combination units were ENERGY STAR, we would reduce air pollution by over 1 billion pounds -- the equivalent of removing over 15,000 cars from the road.


· 
· 
· 
· 
· 
· 
· 
Lighting Facts and Copy:
· Make your next light an ENERGY STAR and help preserve our environment for future generations.

· ENERGY STAR qualified bulbs and fixtures last up to 10 times longer than standard lighting, so they save you money and help preserve our environment for future generations.
· Did you know that the average home has approximately 30 lights?  By replacing the five most frequently used lights in your home with ENERGY STAR qualified lighting, you can save about $70 each year in energy costs.
· If one room in every US household was brightened by ENERGY STAR qualified lighting,

· We would save more than 800 billion kWh of energy and keep one trillion pounds of greenhouse gases out of the air [over the lifetime of the fixtures and bulbs]. 

· The change would save Americans over $3 billion annually in electricity costs.
· Our annual energy savings alone would be equivalent to the annual output of more than 21 power plants.
· Our annual energy savings could light more than 34 million US homes for one year. 

· The annual energy savings would be equivalent to removing more than 8 million cars from the road for one year.
Office Equipment Facts and Copy:
· When every home office is powered by equipment that has earned the ENERGY STAR, the change will keep 219 billion pounds of greenhouse gases out of our air.

· In just one year, ENERGY STAR qualified home office equipment significantly reduced the demand for energy-enough to prevent the release of 14 billion pounds of greenhouse gases into the atmosphere.

· In 2002, Americans saved more than $645 million in energy costs by using ENERGY STAR qualified office equipment in homes across the country.

· ENERGY STAR qualified office equipment, including computers, monitors, printers, fax machines, copiers, scanners, and multifunction devices, helps eliminate wasted energy through special power management features. When equipment is not in use, it automatically enters a low-power "sleep" mode. An ENERGY STAR qualified computer in "sleep" mode consumes about 80 percent less electricity than it does in full-power mode.
· 
Heating and Cooling Equipment Facts and Copy:
· If just one household in ten bought ENERGY STAR heating and cooling equipment, the change would keep over 17 billion pounds of pollution out of our air.

· The average home spends $1,300 on utility bills every year-with more than half going to heating and cooling. You can cut as much as 30% of your heating and cooling bills by choosing heating and cooling equipment that has earned the ENERGY STAR.

· ENERGY STAR qualified heating and cooling equipment such as air-conditioners, heat pumps, and furnaces are from 10-30 percent more efficient than conventional models. Look for the ENERGY STAR when replacing equipment.

· Is your home’s cooling and heating equipment more than 10 years old? It may be time for a change to a new, high-efficiency unit that has earned the ENERGY STAR. [Call X to find out how].
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